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Survey summary
Between January and April 2022, Gatepoint Research
invited executives to participate in a survey a survey on
fraud management strategies.
We invited one hundred executives across several industries to participate.
Management levels represented are all senior decision-makers: 6% hold the
title CxO, 17% are VPs, 29% are directors, and 48% are managers.
All responders participated voluntarily; none were engaged using
telemarketing.
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Executive overview
With so much of our daily lives conducted online, fraud
prevention is now a critical component for businesses.
People trust the platforms they use to be safe, and they
blame the brand if that trust is violated.
This survey asks respondents to report the following:
How important is fraud management to your overall business strategy?
Which technologies have had the most significant impact on preventing
fraud for your organization?
How would you rate your organization’s ability to mitigate fraud before it
happens?

How important is fraud
management to your overall
business strategy?
(Rate 1 to 5: 1 = Not at all important, 5 = Extremely important)

92% of respondents report that fraud management is somewhat to extremely important
when it comes to overall business strategy.
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What fraud schemes or
tactics will be of top concern
to your business this year?
Respondents reveal their top four concerns regarding fraud
schemes are account takeover (cited by half), phishing
(45%), new account fraud (41%), and fake users (38%).
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In the past year, how have
the number of fraudulent
attempts at your organization
compared to 2020?
The battle against fraudulent attempts continues. Nearly two-thirds
of respondents (65%) report fraud attempts in the last year have
stayed the same or increased up to 25% or more.
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Which technologies have
had the most significant
impact on preventing fraud
for your organization?
By far, multi-factor authentication has had the most significant
impact on fraud prevention, with 73% of respondents citing it as
their top preventive technology. Also effective, say 52%, is AI and
machine learning technologies.
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When it comes to fraud
prevention, what are the
greatest challenges your
organization faces?
Lack of customer awareness coupled with quickly evolving
fraud tactics and increased access to customer information
are among the greatest organizational challenges reported.
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How would you rate your
organization’s ability to mitigate
fraud before it happens?
The majority of respondents (53%) admit their organization
has gaps in their ability to mitigate fraud, rating themselves as
somewhat to very ineffective.
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When will you re-evaluate
your fraud management
solution?
50% of respondents plan to re-evaluate their fraud
management solutions within a year.

Within 3
months
We currently
have no plans

16%
3-6 months

32%

18%
In a year or
more

Summary Results: May 2022

11%

23%

In 6-12 months

How has your fraud
prevention budget changed
this year?
Just 29% of respondents have bumped up their fraud
prevention budget this year. Surprisingly, even in the face of
increasing fraud attempts, a high number of those surveyed
have added nothing to the budget (43%).
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What is your role when
considering a fraud
management solution?
Respondents represent a wide array of roles that touch, in
one way of another, fraud management solutions for their
organization, from influencers (41%) to implementers (7%).
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Job level

52% of survey respondents hold director or
executive-level positions in their organization.
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Telesign connects, protects, and defends companies,
customers, and the digital interactions between them.
With powerful AI that delivers identity with speed,
accuracy, and global reach, we enable continuous trust.
Empowering companies to transact, communicate, and
engage with their customers free of fear, continuous trust
makes the promise of the digital economy possible.

© 2022 Telesign. All rights reserved. Telesign and PhoneID are trademarks of Telesign Corporation. The Telesign logo,
images and other creative assets are owned or licensed by Telesign. This document is for information purposes only.
Telesign makes no warranties, express, implied, or statutory about the information in this document.

